
  



Consumer Shows 
 

North American International Motorcycle Supershow (Saturday, 
January 5)  

In partnership with SWOTC’s Cruise The Coast. 60,000+ attendees. 

 

 

 

Toronto International Bicycle Show (March 1-3)  

In partnership with SWOTC and Dunnville Grand Tour. Over 900 Haldimand Cycling 
and Hiking maps handed out. Approximately. 17,000 attendees 

 

 

 

  



Hosted Bloggers and Travel Writers 
Travelling Foodie (Feb 23-24, 2019) 
Social Media: 

  

  



   

 

Travelling Foodie’s Statistic Roll-up for Haldimand Blog/Posts 

 

 

  



See You Soon – Small Town Video Series  

Through a partnership with Ontario Southwest, Arienne Parzei from “See You Soon” visited 
in August for her Small Town Getaways Video Series (featuring Caledonia) – our video was 
launched on YouTube in September. https://youtu.be/PRyhtVJ8xqA 

 

 

 

                                                      

See You Soon YouTube 
Performance 
• 2,127 views since Oct 3, 2019 
• 83 likes  
• 1 dislike  
 

 

Ontario’s Southwest Promotion of 
See You Soon video. 

Social Media Posts (Oct. 2019) 
 Facebook Reach - 4,724 

Planning a social media campaign in 2020 
to further support the video and will be 
hosting on their website. 

Haldimand Tourism Promotion 
of See You Soon video.  

Social Media Post (Oct. 2019) 
 Facebook Reach – 340 with 55  

Engagement 

The video is featured on the Tourism 
Haldimand website and will be reposted 
on social media in spring. 

https://youtu.be/PRyhtVJ8xqA


The Haldimand Press (March 14) – 9,000 readers 

 
Publications 
Ontario South Coast Wineries & Growers Association’s Toast the 
Coast Publication 

 

 

New publication featuring stories about wineries, breweries and 
restaurants of Ontario’s South Coast, Norfolk, Haldimand and 
Elgin.  Printed 2 X’s a year. 

Distribution: 
100,000 printed per edition including map of the region.  

Distribution was 78,000 in the Globe and Mail per edition (2X’s 
annually.  

2,000 distributed to 10 tourism information centres. 

15,000 distributed through Post Media to Brant & Dundas area.  

5,000 distributed to local businesses and advertisers in Elgin, 
Norfolk and Haldimand. 



Ads in Live Small Town Magazine 

Circulation - 15,000 copies per edition distributed throughout Southern Ontario via 
various tourist associations, related services, retail locations and home distribution. 

Spring full page Summer 1/3rd page 

  

 

Fall 1/3rd Page Winter full page 

  



Ad in Haldimand Press – Readership of approximately 9,000 

Quarter Page Ad – November 28, 2019 

 

 

Ads in Haldimand County Community Guides – Mailed to 22,204 
households in Haldimand. 

Spring / Summer Edition - Quarter page Ads 

 

  



Full Page Back Cover 

 

Fall / Winter Full Page 

 



New Brand & Website 
2019 marked the year for the launch of a new brand including logo and tag line, as well as 
content creation of a new stand-alone website. 

With the launch of the brand happening mid-year and the website not yet launched, no 
paid social media campaigns were initiated in 2019.   

The website is scheduled to be launched in Q1 2020. 

Logo and Tagline used to promote Tourism to visitors 

 

 

Logo used to communicate with Businesses in Haldimand 

 

 

Event, Show and Marketing Displays 
The updating of displays was held off in the past few years, in anticipation of a new 
brand. Once the brand was approved by Council, a number of new products were 
purchased for use in marketing Haldimand as a tourist destination. 

Pull-up banners Tent Canvas 

                 



Double-sided Illuminated Backdrop 

 
 

 

Countertop Table Runner 

                                        

 

  



2019 Facebook Posts with Reach over 3,000 

                    

 

           



                  

2019 Facebook Posts with Reach from 2,000-3,000 

                         



                       

 

2019 Facebook Posts with Reach from 1,000 -2,000 
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2019 Tourism Marketing Budget vs. Actual 

 

Content Development – With the launch of the brand mid-year and the website not yet 
launched, no paid social media campaigns were initiated in 2019. We did continue doing the 
paid cycling blog on Ontario By Bike’s website. 

Travel Writers / Bloggers – Slightly over budget, with a travel writer from Travelling 
Foodie and a Videographer from Small Town Getaways. 

Cruise The Coast Partnership – On budget, received maps and participated in the 
Toronto International Motorcycle Super Show. 

SWOTC Partnership –As budgets were tightened at the RTO, no additional funding was 
allotted to partnership over and above the partnerships for writers/bloggers and consumer 
shows. 

Graphics & Images – No photoshoots were held during the year for Tourism, but we did 
purchase still photos from the videographer who visited.  

Print Advertising – Additional spend for Live Small Town Magazine ensured that 
Haldimand content was featured in the publication, and as part of this partnership 
Haldimand County received content back to use on the website. Also includes print ads for 
Farmers Markets. 

Consumer Shows – SWOTC covered half of our booth cost at the International Cycling 
Show. In addition with the Dunnville Grand Tour contributed a small portion of the costs, 
keeping Tourism Haldimand’s costs lower than anticipated. 

Local Food Week – This event was not held in 2019. 

Misc. – With the launch of the new brand, we replaced a number of old trade show displays 
including backdrops, pull-up banners, display counter, branded table cloth and new tent 
canvas. 

Total Tourism Marketing Spend 2019 - $16,223 
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