
Tourism Marketing 
2020-2021

Including Fed Dev Grant Projects



Haldimand Economic Development & Tourism
received a grant totalling $166,962

Funding received from FedDev Ontario for Tourism Marketing Initiatives to 
promote tourism and support the tourism sector locally. 

Process:
• BDAPAC Consulted
• Marketing Advisory Committee Formed and Consulted
• Council updated and kept informed of initiatives & implementation



Great Taste of Ontario Road Trip

• Over-arching program run by the Culinary Tourism 
Alliance through TIAO.

• Required participation for all funding recipients.

• Program consists of a series of itineraries/blogs to 
inspire travel (hyper-local) and a digital passport.

• Participating businesses were from the all sectors 
of the food value chain – restaurants must be 
FeastON certified (serving a large % of locally 
grown foods).



Development of Real. Local. Graphic Element
A brand element was created to tie all the grant 
activities into a larger campaign promoting local 
businesses. The graphic element allowed businesses 
to incorporate it in their own promotions and gave a 
cohesive branding to the projects undertaken. 

This was also the launching point for a Tourism 
Marketing Kit initiative discussed later in the 
presentation.



Local Food Campaign
• Sachem 4 page insert
• Social Media Campaign
• Website Landing Page



Unique Retail & Wellness Campaign
• Sachem 4 page insert
• Social Media Campaign
• Website Landing Page



Farmer’s Markets Promotions
• Social Media Campaign: Hyper-

local and surrounding areas
• Promoting Dunnville Farmers 

Market and Caledonia Farmers 
Market

• 778 Link Clicks
• 24,656 Reach



Road Trip Haldimand
• Driving tour with historic sites, best photo op locations, 

and interesting retail stops along the way.

• 2,500 copies inserted in Haldimand Press and 1,000 
additional copies for distribution through museums 
and to each business featured.

• Glossy folded insert - hyper-local with distribution 
through The Haldimand Press. 

• 2 Social Media ads (Outdoor Historic plaque to visit 
safely & Photo Ops with food stops for take-out meals 
along the way).

• Website landing page



Haldimand Holiday Wish Book (not part of Fed Dev. Funding)

• Printed Wish Book, delivered to every home in 
Haldimand. 

• Paid social media campaign.
• On-site directory of unique local stores, gift certificates, 

things to do over the holidays and experiences.



Online Marketplace

• Experiences 
(guided)

• See & Do (self-
guided

• Plan
• Real. Haldimand
• Marketplace
• Blogs

TourismHaldimand.ca



Launch: Tourism Haldimand 
Instagram Account

@TourismHaldimand

• Promote the Haldimand County 
Tourism brand and build a following 
on Instagram.

• Support local businesses by creating 
a demand for local products, services 
and experiences.

• Encourage user-generated content 
that can be curated on the platform.



Industry Training:  Videography Course
25 businesses involved 

in this initiative.



Purchase of Tourism Gift Cards
Economic Development and Tourism 
division will be running contests 
throughout the year on our social media 
accounts promoting: new social media 
channels, website and online marketplace
For prizing EDT put out an open call, and 
purchased gift cards from a variety of local 
businesses that are tourism focused ( 
restaurants, retail, artisans, online classes, 
accommodations etc. )

31 businesses involved 
in this initiative.



Acquisition of Photography Assets

Outdoor activities were a 
COVID content priority.



Real Taste of Haldimand

Sponsored 
Social Media

40 Restaurant Listings

Household 
Delivery



Real. Local. Marketing Toolkit

Product 
Stickers

Signage

Social Media Assets, Post & 
Story Templates 

Window Decal



Window Decals: Downtown Beautification
• Selected a number of empty storefronts and 

worked with owners to beautify the front windows 
with large decals. 

• Promoting the County and it's tourism assets as 
well as drive traffic to tourism website



Geocaching Experience

Created and maintained by Community 
Development & Partnerships in 
partnership with Economic Development 
& Tourism.

20 geocache containers installed throughout Haldimand County to 
encourage visitors to explore natural areas.



Art Installation & Tour

Created and maintained by 
Community Development & 
Partnerships in partnership with 
Economic Development & Tourism.

Installation of public art 
celebrating the 
significance of Grand 
River & Lake Erie to 
Haldimand County. 

Local artists designed 25 wooden paddles
installed throughout the County.



Seasonal Campaign – Summer 2021

Real. Adventure TourismHaldimand.ca landing page (concept)
Real. Adventure. 

Sponsored Ad

Real. Local Organic Post

Real. Local.

Real. Food.

Real. Adventures.

Real. Experiences.

Campaign Pillars:



Farmers Market Contest Campaign
- Goal to increase people who 

like the Farmers Market 
Facebook pages in Caledonia, 
Dunnville & Hagersville

- Drive traffic to the markets
- Increase sales

- Ad in the Sachem
- Facebook campaign 

generated reach of 46,368



Outside Dining Campaign
• Social Media
• Interactive Map
• Webpage Listings



2021 Holiday Wish Book
• In planning


